
Google Ads Portfolio 

Adora.com 

Objectives and Expectations 

An expected outcome of the project was setting up four carefully researched 

campaigns to drive revenue growth with an improved ROAS. In PPC terms, this could 

be broken down into: 

 Increasing conversion rate, CTR, ROAS, and revenue 

 Decreasing bounce rate and cost per conversion. 

Thus, our top objectives included the following: 

 In-depth market research 

 Understanding of the business 

 Understanding of the target audience 

 Detailed keyword research 

 Competitor research 

 Correct campaign setup 

 Proper campaign management 

Our Approach 

In close communication with the client, we devised an approach based on: 

 Understanding their business model, goals, and needs  

 Developing both short-term and long-term strategy  



 Looking for growth opportunities and aligning the campaigns with these findings 

 Regular revision & analysis of the account and campaign performance 

 Coordinating our efforts in a way to facilitate increased ROAS and revenue. 

We focused on Search and Shopping campaigns as the main areas of improvement.  

The main KPIs to keep track of our project were: 

 ROAS  

 Conversion rate  

 Revenue  

 CTR  

 Conversions. 

Based on these criteria, our team has worked towards turning The Adora.com into an 

efficient and profitable paid media channel, using Google Ads. 

Results 

Campaign1:   

Adora - Branded Search_MaxConv 2/11/2020 

(Time Period: 11 Feb 2020 to 9 Jan 2023) 

 

1-year Results:  

 Optimization Score: 63.4% 

 Clicks: 31,851 

 Impressions: 464,072 

 Cost: $4,650.35 

 Avg. CPC: $0.25 



 Cost / conv.: $0.30 

 Conversions: 26,932.64 

 Interaction: 6.86% 

 Conversion rate: 84.56%  

 Conversion value: 71,395.30 

 Conversion value/cost: 8.89 

 

1-Year Improvements: 

 

 

6-Months Improvements: 



 Within the first 6 months after launching the project, the most notable YOY 

improvements included: 

 

 Optimization Score: 63.4% 

 Clicks: 19,062 

 Impressions:335,630 

 Cost: $4,650.35 

 Avg. CPC: $0.24 

 Cost / conv.: $8.20 

 Conversions: 567.00 

 Conversion rate: 2.97% 

 Conversion value: 41,637.66 

 

 

 

 

 

 

 



 

 

1-month Improvements:  

 

 

 

 



 

 

 

 

 

 

Adora Brand Search - Home Page ONLY 3/4/2020 

$6.00/day 
 

1-month Improvements:  

 



 

 
 

6 month Improvements : 

 



 

 

1-Year Improvements: 

 

 



 

 

 

 

 

Outside Summer Toys & Baby Dolls - August 

$5.00/day 
 



 

 

 



1-Year Improvements:

 

 

 

 
PMax: Adora Smart Shopping_12/21/2021 (PlayTime Image) 
$6.00/day 
 

1-month Improvements:  

 
 

https://ads.google.com/aw/overview?campaignId=18136121404&ocid=127536177&workspaceId=0&ascid=127536177&authuser=0&__u=6364618275&__c=9408077213
https://ads.google.com/aw/overview?campaignId=18136121404&ocid=127536177&workspaceId=0&ascid=127536177&authuser=0&__u=6364618275&__c=9408077213


 

 

 

 

 



 

 

 

1-Year Improvements: 
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